eSafetyChallenge 2010 — Fleet Manager Survey &%m

[ ]
INSTITUT FUR ANGEWANDTE MARKETING- UND KOMMU

NIKATIONSFORSCHUNG GMBH



|_esaievcralenge 20i0_eetamagersivey | wezo0 S U
Content
1. Background and methodological design 3
2. Management Summary 6
3. Results 9
3.1 Statistical overview 9
3.2 Fleet policy and purchase of new vehicles 11
3.3 eSafety systems in fleets 34
3.3.1 Electronic Stability Control 34
3.3.2 Advanced Emergency Braking 46
3.3.3 Blind Spot Monitoring 58
3.3.4 Speed Alert 70
3.3.5 Lane Support System 82
3.3.6 Adaptive Headlights 94
3.4 Potential meaning and influence of eSafety systems 106
3.5 Preferences in information and communication 109
IMK

INSTITUT FUUR ANGEWANDTE MARKETING- UND KOMMUNIKATIONSFORSCHUNG GMBH



Challenge

1. Background and methodological design
Background and objectives

Together with another survey on user-choosers this study should look into the target group of fleet
managers as well as decision makers who are involved in the process when it comes to purchasing
new vehicles for the companies’ fleet.

* The study should serve as documentation support for the project eSafetyChallenge 2010 and its
main event in Millbrook, UK — 13™ July 2010

* The study should look into the fleet policy and relevance of certain criteria for purchasing,
installation rates of specific safety technologies in fleets and reasons for being less equipped as
well as the potential influence and meaning of eSafety systems and sources of information

* The study was focused on the following six technologies:

Electronic Stability Advanced Blind Spot Speed Alert Lane Support Adaptive Headlights
Control Emergency Braking Monitoring System
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Challenge

1. Background and methodological design
Study design

The study was planned and conducted as an online survey with the goal to achieve 100 fleet
managers per country.

* Fleet managers and similar

Target group * Must be involved in the decision making process for purchasing new vehicles
* Selected countries: Austria, Belgium, Czech Republic, France, Germany,

Netherlands, Poland, Spain, Sweden and UK &

x" ﬂ
* Computer assisted web interviews (CAWI) using an online panelﬁ' i

Method * Questionnaire translated into 8 languages ffjj}

} * Total N=1,000 interviews, n=100 interviews each country - Piie

* Duration of questionnaire approx. t=10 minutes
* Data analyzed with statistical software SPSS
—_— * QOverall project period cw 7 to cw 23 ""‘.
imin :
< * Conducting interviews between cw 13 and cw 22

IMK

INSTITUT FUUR ANGEWANDTE MARKETING- UND KOMMUNIKATIONSFORSCHUNG GMBH
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1. Background and methodological design
Study design
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To reach the target group it was planned to build up strategic alliances and co-operation with
specialists from fleet manager magazines, associations, stakeholders and certain companies. Fleet
managers were invited and encouraged by online articles, newsletters and personal emails.
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2. Management Summary
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Fleet policy and purchase of new vehicles

* Fuel consumption and engine type are the most frequently mentioned general areas under the
fleet policy; Safety equipment is ranked on 5" place showing the highest value in Germany and
the lowest in France

* Reliability of cars is the most important criteria when deciding which cars to include on the fleet;
Safety plays an important role (3" position) as well, especially in Austria and Sweden but rather
less in UK and Poland

Potential meaning and influence of eSafety systems

* More than one third of European fleet managers rate the potential influence of safety systems on
the total costs of ownership as (very) high, in Czech Republic even more than each second

* Close the half of European fleet managers (strongly) agree that eSafety systems can decrease the
number of the most frequently types of accidents on their fleet, mainly in Spain

Preferences in information and communication
* More than each second fleet manager informs himself at car dealerships on-site

* Further sources of information are online networks, manufacturers, colleagues and leasing comp.
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2. Management Summary
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Installation rates of eSafety technologies in fleets

® Electronic Stability Control is the only eSafety technology that is frequently installed in the majority
(50% an more) of all cars belonging to the companies’ fleet

® |f safety is a part of the companies’ fleet policy only ESC shows a higher installation rate than not
being part of it; it can be assumed that this refers to the fact that ESC already became mandatory

for new cars
More than the half of the fleet is

fitted with...if safety is/ is not
covered under the fleet policy

More than the half of the fleet is
fitted with...

Benefit of safety in fleet
policy

47% 54%

P%{ Electronic Stability Control

¢
"oyl | Speed Alert
L5
' o Adaptive Headlights
]
ﬂ}( Advanced Emergency Braking
|}
@‘ Blind Spot Monitoring
?___“ Lane Support System 10%

M safety is a part of the fleet policy

°
I M K M safety is not a part of the fleet policy “
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3. Results
3.1 Statistical overview

Safe
Ch%lenga

el N N [

|
III-II-_—_._rm
1.179 118 106 138 134 108 105 108 108 107
Do you manage your fleet or did you outsource
the fleet management to a specialist?
I manage the fleet in-house 79% 83% 82% 86% 73% 87% 74% 86% 73% 59% 84%
the fleet management is outsourced to a specialist 21% 17% 18% 14% 27% 13% 26% 14% 27% 41% 16%
How many vehicles do you have on your fleet?
Cars
<20 55% 77% 47% 45% 56% 48% 72% 50% 73% 31% 55%
20< 50 16% 13% 11% 25% 12% 16% 12% 19% 14% 17% 23%
50 < 100 9% 4% 10% 14% 7% 12% 4% 14% 4% 18% 7%
100 < 500 12% 2% 19% 14% 13% 15% 6% 10% 2% 27% 8%
500 > 8% 4% 12% 3% 12% 10% 6% 7% 7% 8% 7%
Vans ...................................................................................................................................................................
<20 79% 90% 75% 88% 78% 81% 81% 80% 84% 75% 63%
20< 50 9% 7% 8% 7% 7% 5% 6% 12% 9% 13% 20%
50 < 100 4% 1% 4% 2% 4% 5% 6% 3% 1% 3% 9%
100 < 500 4% 2% 6% 2% 4% 3% 3% 2% 1% 7% 5%
500 > 4% 1% 8% 7% 5% 5% 3% 5% 2% 1%
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3. Results
3.2 Fleet policy and purchase of new vehicles

What are the general areas covered under your fleet policy in terms of vehicle choice? (multiple answers possible)

0% 25% 50% 75% 100%

having a low fuel consumption

having a specific engine type (diesel/petrol)

the purchase price not exceeding a specific budget
having low CO2 emissions

being fit with specific safety equipment

the leasing cost not exceeding a specific budget
being fit with specific comfort equipment
mileage

extra features not exceeding a specific budget
considering duty of care/ safety at work

having a high resale value

having a specific colour

having a good Euro NCAP star rating

others

no answer

IMK 1 |
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Challenge

3. Results
3.2 Fleet policy and purchase of new vehicles

What are the general areas covered under your fleet policy in terms of vehicle choice? (multiple answers possible)

0% 25% 50% 75% 100%

having a low fuel consumption 63%
the purchase price not exceeding a specific budget 59%

having a specific engine type (diesel/petrol)

the leasing cost not exceeding a specific budget

being fit with specific safety equipment

being fit with specific comfort equipment

having low CO2 emissions

mileage

extra features not exceeding a specific budget

having a high resale value

considering duty of care/ safety at work

having a good Euro NCAP star rating

having a specific colour

others

no answer 3%
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3. Results
3.2 Fleet policy and purchase of new vehicles
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What are the general areas covered under your fleet policy in terms of vehicle choice? (multiple answers possible)

0% 25% 50% 75% 100%

having low CO2 emissions 66%
having a specific engine type (diesel/petrol) 62%

the leasing cost not exceeding a specific budget

having a low fuel consumption

being fit with specific safety equipment

having a high resale value

the purchase price not exceeding a specific budget

being fit with specific comfort equipment

extra features not exceeding a specific budget

mileage

considering duty of care/ safety at work

having a specific colour

having a good Euro NCAP star rating

others

no answer
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Challenge

3. Results
3.2 Fleet policy and purchase of new vehicles

>

What are the general areas covered under your fleet policy in terms of vehicle choice? (multiple answers possible)

0% 25% 50% 75% 100%

having a specific engine type (diesel/petrol) 7|3%
having a low fuel consumption

being fit with specific safety equipment

the purchase price not exceeding a specific budget
considering duty of care/ safety at work

having a specific colour

being fit with specific comfort equipment

extra features not exceeding a specific budget
mileage

the leasing cost not exceeding a specific budget
having a high resale value

having low CO2 emissions

having a good Euro NCAP star rating

others

no answer
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3. Results
3.2 Fleet policy and purchase of new vehicles

Safe
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What are the general areas covered under your fleet policy in terms of vehicle choice? (multiple answers possible)

0% 25% 50% 75% 100%

having low CO2 emissions 60%

having a specific engine type (diesel/petrol) 58%
the leasing cost not exceeding a specific budget
the purchase price not exceeding a specific budget
having a low fuel consumption

extra features not exceeding a specific budget
mileage

being fit with specific comfort equipment

being fit with specific safety equipment

considering duty of care/ safety at work

having a specific colour

having a high resale value

having a good Euro NCAP star rating

others

no answer
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3. Results

3.2 Fleet policy and purchase of new vehicles

Safe
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What are the general areas covered under your fleet policy in terms of vehicle choice? (multiple answers possible)

75% 100%
having a specific engine type (diesel/petrol) 58%
having a low fuel consumption 56%
being fit with specific safety equipment 55%

the leasing cost not exceeding a specific budget
being fit with specific comfort equipment

the purchase price not exceeding a specific budget
having low CO2 emissions

extra features not exceeding a specific budget
having a high resale value

considering duty of care/ safety at work

mileage

having a specific colour

having a good Euro NCAP star rating

others

no answer
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Challenge

3. Results
3.2 Fleet policy and purchase of new vehicles

[
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What are the general areas covered under your fleet policy in terms of vehicle choice? (multiple answers possible)

0% 25% 50% 75% 100%

having a low fuel consumption 59%
having low CO2 emissions

the purchase price not exceeding a specific budget
having a specific engine type (diesel/petrol)

the leasing cost not exceeding a specific budget
being fit with specific safety equipment

being fit with specific comfort equipment
considering duty of care/ safety at work

mileage

extra features not exceeding a specific budget
having a high resale value

having a specific colour

having a good Euro NCAP star rating

others

no answer
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Challenge

3. Results
3.2 Fleet policy and purchase of new vehicles

What are the general areas covered under your fleet policy in terms of vehicle choice? (multiple answers possible)

0% 25% 50% 75% 100%

having a specific engine type (diesel/petrol) 455/0
having a low fuel consumption 39%

the purchase price not exceeding a specific budget

being fit with specific safety equipment

being fit with specific comfort equipment

having low CO2 emissions

the leasing cost not exceeding a specific budget

considering duty of care/ safety at work

mileage

having a specific colour

having a good Euro NCAP star rating

extra features not exceeding a specific budget

having a high resale value

others

no answer 5%
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Challenge

3. Results
3.2 Fleet policy and purchase of new vehicles
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What are the general areas covered under your fleet policy in terms of vehicle choice? (multiple answers possible)

0% 25% 50% 75% 100%

having a low fuel consumption

the leasing cost not exceeding a specific budget
the purchase price not exceeding a specific budget
having low CO2 emissions

mileage

being fit with specific safety equipment
considering duty of care/ safety at work

having a specific engine type (diesel/petrol)
being fit with specific comfort equipment

extra features not exceeding a specific budget
having a high resale value

having a good Euro NCAP star rating

having a specific colour

others

no answer 3%
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3. Results
3.2 Fleet policy and purchase of new vehicles
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What are the general areas covered under your fleet policy in terms of vehicle choice? (multiple answers possible)

0% 25% 50% 75% 100%

having low CO2 emissions 66%
the purchase price not exceeding a specific budget
having a low fuel consumption

being fit with specific safety equipment

having a specific engine type (diesel/petrol)

extra features not exceeding a specific budget
considering duty of care/ safety at work

having a good Euro NCAP star rating

having a specific colour

mileage

the leasing cost not exceeding a specific budget
being fit with specific comfort equipment

having a high resale value

others

no answer
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3. Results
3.2 Fleet policy and purchase of new vehicles
N\ L7
AN

What are the general areas covered under your fleet policy in terms of vehicle choice? (multiple answers possible)

0% 25% 50% 75% 100%

57%
54%

having low CO2 emissions

having a low fuel consumption

the purchase price not exceeding a specific budget
mileage

considering duty of care/ safety at work

being fit with specific safety equipment

the leasing cost not exceeding a specific budget
having a specific engine type (diesel/petrol)
having a high resale value

having a good Euro NCAP star rating

extra features not exceeding a specific budget
being fit with specific comfort equipment

having a specific colour

others

no answer 3%
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3. Results
3.2 Fleet policy and purchase of new vehicles

fe
Gh%lenge

How do you rate the following criteriain terms of their importance when deciding which vehicles to include on your fleet?

(Please rate with marks from 1 to 6: The "1" means "very important”, the "6" means "very unimportant". With the marks between you can define your vote!)

Top-B
Op-BOXes 72.8% ) (69,9% 68,1% 48,3% 43,9% ) (45,0% ) ( 38,6%
(mark 1+2)

very important 1 -

3 o
5
Bottom-Boxes
(mark 5+6) 6 4% 13 8%
very unimportant 6 -

rellablllty price safety fuel con- main- fueltype comfort/ CO, Iegal ob- residual brand engine Euro

I
1

sumption tenance equip- emission ligations/ value power NCAP
costs ment duty of rating
care
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Challenge

3. Results
3.2 Fleet policy and purchase of new vehicles

How do you rate the following criteriain terms of their importance when deciding which vehicles to include on your fleet?

(Please rate with marks from 1 to 6: The "1" means "very important”, the "6" means "very unimportant". With the marks between you can define your vote!)

Top-B
(mark 1+2) P> (881%) (B4.7%) (BL4%) (82.2%) (78,0%) (64,4% 45,8% ) (46,6%

very important 1 -

1,60 1,65
2 -
2,88 2,92 3,05
3
4 -
5
Bottom-Boxes @ @ @
(mark 5+6)
very unimportant 6 - .
reliability  price main- fuel con- safety fueltype comfort/ legal ob- engine residual CO, Euro brand
tenance sumption equip- ligations/ power  value emission NCAP
costs ment  duty of rating
care
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Challenge

3. Results
3.2 Fleet policy and purchase of new vehicles

How do you rate the following criteriain terms of their importance when deciding which vehicles to include on your fleet?

(Please rate with marks from 1 to 6: The "1" means "very important”, the "6" means "very unimportant". With the marks between you can define your vote!)

Top-Boxes

very important 1 -

| B9 200 205 211 2313 215
: 2,56 2,64 2,68
3.
5 o
% mark 5ey P> (5% (7.5% ) (5.7% ) (7.5% )
very unimportant 6 - . . ' ' ' ' '

reliability  price safety fuelcon- CO, fueltype main- comfort/ residual legal ob- Euro engine  brand

N
1

sumption emission tenance equip- value ligations/ NCAP  power
costs ment duty of  rating
care
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Challenge

3. Results
3.2 Fleet policy and purchase of new vehicles

How do you rate the following criteriain terms of their importance when deciding which vehicles to include on your fleet?

(Please rate with marks from 1 to 6: The "1" means "very important”, the "6" means "very unimportant". With the marks between you can define your vote!)

Top-B
mark 1+2) P> @445 (82.3% 7% 6o 4% oo 1%

very important 1 -

1,71
’ 1,81
’ 1,99
5 206 517 217
2,61
6 2,75 2,78 2,84
3
4 -
5
o markasg) P (4% 0 (20% ) (3.4% ) (5.4% ) Ca1%6 ) Co.5% ) (34%)
(mark 5+6) R E20
very unimportant 6 - . : : . . . .
reliability  price safety main- fueltype fuel con- brand legal ob- comfort/ engine residual CO, Euro
tenance sumption ligations/ equip- power value emission NCAP
costs duty of  ment rating
care
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3. Results
3.2 Fleet poli

cy and purchase of new vehicles
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How do you rate the following criteriain terms of their importance when deciding which vehicles to include on your fleet?

(Please rate with marks from 1 to 6: The "1" means "very important”, the "6" means "very unimportant". With the marks between you can define your vote!)

Top-Boxes
(mark 1+2) P> (74.6% 68,8% 63,8% ) (61,6% 42,0% 40,6% 34,8%

very important 1 -

I
1

Bottom-Boxes
(mark 5+6)

very unimportant 6 -

price reliability fuel con- safety main- fueltype CO, comfort/ residual legal ob- engine Euro brand

sumption tenance emission equip-
costs ment

IMK

value ligations/ power NCAP
duty of rating
care

1,97 2,01 212 213 2 -~ .
: 2,56
2,89
22 3,08 3,08 317

|27 |
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3. Results
3.2 Fleet policy and purchase of new vehicles

How do you rate the following criteriain terms of their importance when deciding which vehicles to include on your fleet?

(Please rate with marks from 1 to 6: The "1" means "very important”, the "6" means "very unimportant". With the marks between you can define your vote!)

Top-B
(o 112) P> (86.6%) (76.9%) (79.9%) (78.4% 50,0% 27.8%)) (44,8%) (38,1%

very important 1 -

1,66 i
) 1,93
5 L 2,11 2,12
2% 258 262 266 a7
: 2,91

3

5

(mark 5+6) 9,0% 10,4% 9,0%
very unimportant 6 - . : : . . . .

reliability —price fuel con- safety fueltype main- residual legalob- CO, comfort/ engine brand Euro

I
1

sumption tenance value ligations/ emission equip-  power NCAP
costs duty of ment rating
care
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3. Results
3.2 Fleet policy and purchase of new vehicles

How do you rate the following criteriain terms of their importance when deciding which vehicles to include on your fleet?

(Please rate with marks from 1 to 6: The "1" means "very important”, the "6" means "very unimportant". With the marks between you can define your vote!)

Top-B

very important 1 -

2,30 2,31 2,37 2,38
o 2,06 2,88 2,89
: : 2,95 2,97 311
3 A 3,29
5
(mark 5+6) 8,3%
very unimportant 6 - . : : . . . .

safety reliability fuel con- price main- fuel type comfort/ residual CO, legalob- brand engine Euro

I
1

sumption tenance equip- value emission ligations/ power  NCAP
costs ment duty of rating
care
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3. Results
3.2 Fleet policy and purchase of new vehicles

How do you rate the following criteriain terms of their importance when deciding which vehicles to include on your fleet?

(Please rate with marks from 1 to 6: The "1" means "very important”, the "6" means "very unimportant". With the marks between you can define your vote!)

arkezy P 52 296 5059 (55296 (505% ) (50,55 ) (5435 ) (50.5%) (41,06) (a1 8 (3520 )2 ) 57,1 36.296)

very important 1 -

2,55 2,55 25 2,65 2,65 2,68 274
N 2% 302 309 300 310 g31g
5
(mark 5+6) 18,1%
very unimportant 6 - . : : . . . .

price  fuelcon- main- fueltype safety comfort/ reliability brand legal ob- residual Euro engine CO,

I
1

sumption tenance equip- ligations/ value NCAP  power emission
costs ment duty of rating
care
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3. Results
3.2 Fleet policy and purchase of new vehicles
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How do you rate the following criteriain terms of their importance when deciding which vehicles to include on your fleet?

(Please rate with marks from 1 to 6: The "1" means "very important”, the "6" means "very unimportant". With the marks between you can define your vote!)

Top-B

very important 1 -

2 -
2,98 2,98 3,04
3 .
4 -
5
(mark 5+6)
very unimportant 6 - . . . .

price  fuel con- reliability main- safety fueltype comfort/ CO, legal ob- residual engine brand Euro

2,18 2,19

2,66 2,70 2,72 278

sumption tenance equip- emission ligations/ value power NCAP
costs ment duty of rating
care
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3. Results
3.2 Fleet policy and purchase of new vehicles

t?

D

How do you rate the following criteriain terms of their importance when deciding which vehicles to include on your fle

(Please rate with marks from 1 to 6: The "1" means "very important”, the "6" means "very unimportant". With the marks between you can define your vote!)

Top-Boxes
(mark 1+2) P> T87% 64,8% ) (63,9% ) (62,0% 44,4% 42,6% 20,4%

very important 1 -

1,83
197 206 2,08
2 - 2,25 2,28 5 42
’ 2,52
2,58 2,60 274
3
4 -
5
> mark sv) P (Gt D (7.9 O (5.9 ) Co.5% ) 3.7 ) (102 (102%) (6.5% )
(mark 5+6) Bl
very unimportant 6 - . : : . . . .
safety reliability CO, fuelcon- main- price  fuel type residual legalob- Euro comfort/ brand engine
emission sumption tenance value ligations/ NCAP  equip- power
costs duty of  rating ment
care
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3. Results
3.2 Fleet policy and purchase of new vehicles
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How do you rate the following criteriain terms of their importance when deciding which vehicles to include on your fleet?

(Please rate with marks from 1 to 6: The "1" means "very important”, the "6" means "very unimportant". With the marks between you can define your vote!)

y

Top-B
(mark 1+2) P> (664% ) (69.2% 62,6% ) (60,7% 44,9%) (45,8% ) (49,5%

very important 1 -

21 229 235 540 241 241
2,65 2,67 2,72 2,77 2,80 2,82
3
4 -
5
s (15.9%) (15.0%) (159%) (11,2%) (13,15
(mark 5+6) 14,0% ) (17,8% 16,8% ) ( 16,8%
very unimportant 6 - . : : . . . .
price reliability fuel con- main- safety legal ob- fueltype CO, Euro  comfort/ residual engine brand
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3.3 eSafety systems in fleets
3.3.1 Electronic Stability Control
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Do you have Electronic Stability Control on your fleet?
Why is your fleet less or not equipped with Electronic Stability Control? (muttiple answers possible; filter: only respondents with “<50%”)
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3.3 eSafety systems in fleets
3.3.1 Electronic Stability Control
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Do you have Electronic Stability Control on your fleet?
Why is your fleet less or not equipped with Electronic Stability Control? (muttiple answers possible; filter: only respondents with “<50%”)
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3.3 eSafety systems in fleets
3.3.1 Electronic Stability Control
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Do you have Electronic Stability Control on your fleet?
Why is your fleet less or not equipped with Electronic Stability Control? (muttiple answers possible; filter: only respondents with “<50%”)
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3.3.1 Electronic Stability Control
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Do you have Electronic Stability Control on your fleet?
Why is your fleet less or not equipped with Electronic Stability Control? (muttiple answers possible; filter: only respondents with “<50%”)
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3.3 eSafety systems in fleets
3.3.1 Electronic Stability Control
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Do you have Electronic Stability Control on your fleet?
Why is your fleet less or not equipped with Electronic Stability Control? (muttiple answers possible; filter: only respondents with “<50%”)
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Do you have Electronic Stability Control on your fleet?
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3.3 eSafety systems in fleets
3.3.1 Electronic Stability Control
—

Do you have Electronic Stability Control on your fleet?
Why is your fleet less or not equipped with Electronic Stability Control? (muttiple answers possible; filter: only respondents with “<50%”)
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(25<50%)
13%

the majority
(50<100%)

30% only a few

(1<25%)
17%

all vehicles
(100%)
16% no answer
2%

none (0%)
21%

0% 25% 50% 75%

too expensive

the system was
not available for 39%
my fleet

| was unaware of
the system

22%

no need/ no

0,
interest L=

IMK

INSTITUT FUUR ANGEWANDTE MARKETING- UND KOMMUNIKATIONSFORSCHUNG GMBH



| esafenyChallenge 2010 Fleet Manager Survey | Jue2010 | | Sty ronge
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Do you have Electronic Stability Control on your fleet?

Why is your fleet less or not equipped with Electronic Stability Control? (muttiple answers possible; filter: only respondents with “<50%”)
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3.3 eSafety systems in fleets
3.3.1 Electronic Stability Control
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Do you have Electronic Stability Control on your fleet?

Why is your fleet less or not equipped with Electronic Stability Control? (muttiple answers possible; filter: only respondents with “<50%”)

some
(25<50%)
14%
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3.3 eSafety systems in fleets
3.3.1 Electronic Stability Control
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Do you have Electronic Stability Control on your fleet?
Why is your fleet less or not equipped with Electronic Stability Control? (muttiple answers possible; filter: only respondents with “<50%”)
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3.3 eSafety systems in fleets
3.3.2 Advanced Emergency Braking
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Do you have Advanced Emergency Braking on your fleet?
Why is your fleet less or not equipped with Advanced Emergency Braking? (multiple answers possible; filter: only respondents with “<50%”)
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(1<25%) the system was
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3.3 eSafety systems in fleets
3.3.2 Advanced Emergency Braking
—
—

Do you have Advanced Emergency Braking on your fleet?
Why is your fleet less or not equipped with Advanced Emergency Braking? (multiple answers possible; filter: only respondents with “<50%”)

0% 25% 50% 75%

only a few the system was
(1<25%) not available for 40%
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some
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3.3 eSafety systems in fleets
3.3.2 Advanced Emergency Braking
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Do you have Advanced Emergency Braking on your fleet?

Why is your fleet less or not equipped with Advanced Emergency Braking? (multiple answers possible; filter: only respondents with “<50%”)

only a few
(1<25%)
20%

some
(25<50%)
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all vehicles
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no answer
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3.3 eSafety systems in fleets
3.3.2 Advanced Emergency Braking
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Do you have Advanced Emergency Braking on your fleet?
Why is your fleet less or not equipped with Advanced Emergency Braking? (multiple answers possible; filter: only respondents with “<50%”)
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(1<25%)
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3.3 eSafety systems in fleets
3.3.2 Advanced Emergency Braking
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Do you have Advanced Emergency Braking on your fleet?
Why is your fleet less or not equipped with Advanced Emergency Braking? (multiple answers possible; filter: only respondents with “<50%”)
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3.3 eSafety systems in fleets
3.3.2 Advanced Emergency Braking
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Do you have Advanced Emergency Braking on your fleet?
Why is your fleet less or not equipped with Advanced Emergency Braking? (multiple answers possible; filter: only respondents with “<50%”)

0% 25% 50% 75%
only a few
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3.3 eSafety systems in fleets
3.3.2 Advanced Emergency Braking
—
—

Do you have Advanced Emergency Braking on your fleet?
Why is your fleet less or not equipped with Advanced Emergency Braking? (multiple answers possible; filter: only respondents with “<50%”)

only a few
(1<25%)
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3.3 eSafety systems in fleets
3.3.2 Advanced Emergency Braking
I

Do you have Advanced Emergency Braking on your fleet?
Why is your fleet less or not equipped with Advanced Emergency Braking? (multiple answers possible; filter: only respondents with “<50%”)
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3.3 eSafety systems in fleets
3.3.2 Advanced Emergency Braking
=
i
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Do you have Advanced Emergency Braking on your fleet?
Why is your fleet less or not equipped with Advanced Emergency Braking? (multiple answers possible; filter: only respondents with “<50%”)
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don't know
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3.3.2 Advanced Emergency Braking
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Do you have Advanced Emergency Braking on your fleet?
Why is your fleet less or not equipped with Advanced Emergency Braking? (multiple answers possible; filter: only respondents with “<50%”)
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3.3 eSafety systems in fleets
3.3.2 Advanced Emergency Braking
N\ L7
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Do you have Advanced Emergency Braking on your fleet?
Why is your fleet less or not equipped with Advanced Emergency Braking? (multiple answers possible; filter: only respondents with “<50%”)
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3.3 eSafety systems in fleets
3.3.3 Blind Spot Monitoring
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Do you have Blind Spot Monitoring on your fleet?
Why is your fleet less or not equipped with Blind Spot Monitoring? (muttiple answers possible; filter: only respondents with “<50%")
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3.3 eSafety systems in fleets
3.3.3 Blind Spot Monitoring
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Do you have Blind Spot Monitoring on your fleet?
Why is your fleet less or not equipped with Blind Spot Monitoring? (muttiple answers possible; filter: only respondents with “<50%")
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3.3 eSafety systems in fleets
3.3.3 Blind Spot Monitoring
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Do you have Blind Spot Monitoring on your fleet?
Why is your fleet less or not equipped with Blind Spot Monitoring? (muttiple answers possible; filter: only respondents with “<50%")
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3.3 eSafety systems in fleets
3.3.3 Blind Spot Monitoring
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Do you have Blind Spot Monitoring on your fleet?
Why is your fleet less or not equipped with Blind Spot Monitoring? (muttiple answers possible; filter: only respondents with “<50%")

0% 25% 50% 75%

only a few
(1<25%) the system was
25% ’ not available for 60%
g my fleet

some

(25<50%) the system was - 1%
4% too expensive
the majority \ |
(50<100%) »
4% no need/ no - 20%
all vehicles ( interest
(100%) |
3%
no answer I was unaware of - 1%
3% none (0%) the system
61%

don't know F 5%

IMK

INSTITUT FUUR ANGEWANDTE MARKETING- UND KOMMUNIKATIONSFORSCHUNG GMBH




3.3 eSafety systems in fleets
3.3.3 Blind Spot Monitoring

Safe
Ch%lenga

Do you have Blind Spot Monitoring on your fleet?
Why is your fleet less or not equipped with Blind Spot Monitoring? (muttiple answers possible; filter: only respondents with “<50%")
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3.3 eSafety systems in fleets
3.3.3 Blind Spot Monitoring
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Do you have Blind Spot Monitoring on your fleet?
Why is your fleet less or not equipped with Blind Spot Monitoring? (muttiple answers possible; filter: only respondents with “<50%")
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3.3 eSafety systems in fleets
3.3.3 Blind Spot Monitoring
|
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Do you have Blind Spot Monitoring on your fleet?
Why is your fleet less or not equipped with Blind Spot Monitoring? (muttiple answers possible; filter: only respondents with “<50%")
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3.3 eSafety systems in fleets
3.3.3 Blind Spot Monitoring
]

Do you have Blind Spot Monitoring on your fleet?
Why is your fleet less or not equipped with Blind Spot Monitoring? (muttiple answers possible; filter: only respondents with “<50%")
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3.3 eSafety systems in fleets
3.3.3 Blind Spot Monitoring
=
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Do you have Blind Spot Monitoring on your fleet?
Why is your fleet less or not equipped with Blind Spot Monitoring? (muttiple answers possible; filter: only respondents with “<50%")
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(50<100%)
8%

all vehicles
(100%)

9% none (0%)

59%
no answer

4%

the system was
not available for
my fleet

| was unaware of
the system

the system was
too expensive

no need/ no
interest

don't know

IMK

0% 25% 50% 75%

35%

28%

20%

19%

5%
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3.3 eSafety systems in fleets
3.3.3 Blind Spot Monitoring
.
N

Do you have Blind Spot Monitoring on your fleet?

Why is your fleet less or not equipped with Blind Spot Monitoring? (muttiple answers possible; filter: only respondents with “<50%")

only a few
(1<25%)
19%

some
(25<50%)
8%

the majority
(50<100%)
10%

all vehicles
(100%) no answer
2% 8%

none (0%)

0%

25%

50% 75%

the system was
not available for
my fleet

no need/ no
interest

| was unaware of

Sz the system

the system was
too expensive

3%

don't know

IMK

31%

31%

27%

13%
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3.3 eSafety systems in fleets
3.3.3 Blind Spot Monitoring
N\ 17
AN

Do you have Blind Spot Monitoring on your fleet?
Why is your fleet less or not equipped with Blind Spot Monitoring? (muttiple answers possible; filter: only respondents with “<50%")

0% 25% 50% 75%
only a few | . , .
some (1<25%)
(25<50%0) 10% no need/ no -

interest

8%

the system was

the majority .
not available for

29%

(50<100%)

16% my fleet

| was unaware of 23%
the system

all vehicles 4

(100%) .

10% none (0%) the system was 0
53% too expensive
no answer
2%
don't know 5%

n B

IMK T |
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Challenge
3.3 eSafety systems in fleets
3.3.4 Speed Alert
Do you have Speed Alert on your fleet?
Why is your fleet less or not equipped with Speed Alert? (multiple answers possible; filter: only respondents with “<50%”)
0% 25% 50% 75%
only a few ' : : :
some (1<25%) the system was
(25<50%) 14% not available for 34%
12% my fleet
no need/ no 33%
interest

the majority
(50<100%)
10% the system was
all vehicles too expensive
(100%)
9%

| was unaware of
none (0%) the system
51%

21%

no answer
2%

17% —

don't know 5%

IMK
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Challenge

3.3 eSafety systems in fleets
3.3.4 Speed Alert

Do you have Speed Alert on your fleet?
Why is your fleet less or not equipped with Speed Alert? (multiple answers possible; filter: only respondents with “<50%”)

0% 25% 50% 75%

only a few
(1<25%) no need/ no
i 34%
9% interest °

some
(25<50%) i
7%
the majority | was unaware of - 31%
(50<100%) the system
4% ‘
all vehicles V i
(100%) the system was
5% none (0%) not available for 29%
no answer 73% my fleet ———
2%

the system was

. 17%
too expensive

IMK
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3.3 eSafety systems in fleets

3.3.4 Speed Alert

fe
Gh%lenga

Do you have Speed Alert on your fleet?

Why is your fleet less or not equipped with Speed Alert? (multiple answers possible; filter: only respondents with “<50%”)

some
(25<50%) only a few
17% (1<25%)
16%
the majority
(50<100%)
11%
all vehicles
(100%)
9%
no answer none (0%)
0

45%

0% 25% 50% 75%

- 11% _‘__\_¥q__7q-_;

don't know F 8%

IMK

the system was
not available for
my fleet

45%

no need/ no
interest

the system was
too expensive

| was unaware of
the system
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3.3 eSafety systems in fleets
3.3.4 Speed Alert

Safe
Ch%lenga

>

Do you have Speed Alert on your fleet?
Why is your fleet less or not equipped with Speed Alert? (multiple answers possible; filter: only respondents with “<50%”)

0% 25% 50% 75%

only a few
(1<25%)
21%

the majority

Interest
(50<100%) 1

3% »
_ the system was 19%
all vehicles ( too expensive

the system was
not available for
my fleet

some
(25<50%)
11%

(100%)
3% 7
no answer
| was unaware of ———
2% th t . 10% ¥_h_7q-_;
none (0%) € system 5 /

60%

don't know F 5%

IMK
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3.3 eSafety systems in fleets

3.3.4 Speed Alert

Safe
Gh%lenga

Do you have Speed Alert on your fleet?
Why is your fleet less or not equipped with Speed Alert? (multiple answers possible; filter: only respondents with “<50%”)

som(z only a few
(25;42? %) (1<25%)
0

9%

the majority
(50<100%)
18%

all vehicles
(100%)
12%

none (0%)
46%

no answer
1%

IMK

0% 25% 50% 75%

the system was
not available for
my fleet

39%

no need/ no

0,
interest el

| was unaware of

22%
the system

the system was
too expensive

21% ——

don't know 4%
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3.3 eSafety systems in fleets

3.3.4 Speed Alert

Safe
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only a few
(1<25%)
22%

some
(25<50%)
10%

the majority

(50<100%)
7%
all vehicles/
(100%)

3%
no answer

3%

55%

none (0%)

Do you have Speed Alert on your fleet?
Why is your fleet less or not equipped with Speed Alert? (multiple answers possible; filter: only respondents with “<50%”)

no need/ no
interest

the system was
not available for
my fleet

the system was
too expensive

| was unaware of
the system

don't know

IMK

0%

25% 50% 75%

36%

34%

29%

13%

3%
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3.3 eSafety systems in fleets
3.3.4 Speed Alert
I
Do you have Speed Alert on your fleet? —
Why is your fleet less or not equipped with Speed Alert? (multiple answers possible; filter: only respondents with “<50%”)
0% 25% 50% 75%

some only a few
(25<50%) no need/ no .
10% interest 49%

12%
th forit the system was
5%':1%8;3/ not available for - 23%
( ) my fleet
11%
the system \{vas - 19%
too expensive
all vehicles
(100%)
14% none (0%) | was unaware of ———————
14% —
51% the system 5
no answer | i e‘
2%
don't know 4%

IMK
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3.3 eSafety systems in fleets
3.3.4 Speed Alert

Safe
Gh%lenga

Do you have Speed Alert on your fleet?
Why is your fleet less or not equipped with Speed Alert? (multiple answers possible; filter: only respondents with “<50%”)

0% 25% 50% 75%
some | . ! |
(25<50%) only a few "
10% (1<25%) no. neea/ no 34%
11% interest
the majority the system was )
(50<100%) not available for 34%
17% my fleet
| was unaware of 25%
the system
all vehicles . |
(100%) none (0%) the system was . e —
16% 42% too expensive e sl
0 o
no answer T
3%

don't know 3%

IMK
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Challenge
3.3 eSafety systems in fleets
3.3.4 Speed Alert
=
i
Do you have Speed Alert on your fleet?
Why is your fleet less or not equipped with Speed Alert? (multiple answers possible; filter: only respondents with “<50%”)
0% 25% 50% 75%
some ! |
(25<50%) the system was
23% not available for
my fleet
the majority only a few the system was
(50<100%) (1<25%) too expensive

13% 12%

no_ need/ no 16%
interest

| was unaware of —————
5% —
the system o

all vehicles
(100%)
18%

none (0%)
no answer 32%

2%
don't know 10%

IMK
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eSafetyChallenge eet Manager Survey Ch%lenga
3.3 eSafety systems in fleets
3.3.4 Speed Alert

H N
Do you have Speed Alert on your fleet? =
Why is your fleet less or not equipped with Speed Alert? (multiple answers possible; filter: only respondents with “<50%”)
0% 25% 50% 75%

only a few

(1<25%)
19% no need/ no 0
S0l interest 43%

(25<50%)
11%

the system was
not available for - 24%
my fleet

the system
the system was ———
. Ut 12% —
none (0%) too expensive :

53%
don't know F 9%

IMK

INSTITUT FUUR ANGEWANDTE MARKETING- UND KOMMUNIKATIONSFORSCHUNG GMBH

the majority
(50<100%)
7%

all vehicles
(100%)
3%

no answer
7%
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3.3 eSafety systems in fleets
3.3.4 Speed Alert
N |7
Do you have Speed Alert on your fleet? Z LI
Why is your fleet less or not equipped with Speed Alert? (multiple answers possible; filter: only respondents with “<50%”)
0% 25% 50% 75%

e only a few ' :
(25<50%) (1<205% no need/ no -
9% 9% interest 0

o the system was
the majority not available for - 28%
(50<100%) -
14%
the system \{vas - 21%
Al vaHaEs too expensive
(100%)
13% none (0%) | was unaware of . o —
51% the system - 16% o
no answer @
3% T .f

don't know 3%

IMK
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3.3.6 Adaptive Headlights
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3.3 eSafety systems in fleets
3.3.5 Lane Support System

Safe
Ch%lenga

Do you have Lane Support System on your fleet?
Why is your fleet less or not equipped with Lane Support System? (multiple answers possible; filter: only respondents with “<50%”)

only a few
(1<25%)
15%

some
(25<50%)
7%

the majority

(50<100%)
6%

all vehicles

(100%)

3%

no answer
3%

none (0%)
66%

the system was
not available for
my fleet

no need/ no
interest

the system was
too expensive

| was unaware of
the system

don't know

IMK

0% 25% 50% 75%

39%

28%

23%

19% ;‘_{‘- %

4%
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3.3 eSafety systems in fleets
3.3.5 Lane Support System
I
I

Do you have Lane Support System on your fleet?
Why is your fleet less or not equipped with Lane Support System? (multiple answers possible; filter: only respondents with “<50%”)

only a few
(1<25%)
10%

some
(25<50%)
6%

the majority
5%
all vehicles
(100%)
5%
no answer
2%

none (0%)
2%

the system was
not available for
my fleet

no need/ no
interest

the system was
too expensive

| was unaware of
the system

don't know

IMK

0% 25% 50% 75%

38%

29%

22%

21%

3%
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3.3 eSafety systems in fleets
3.3.5 Lane Support System

Safe
Ch%lenga

Do you have Lane Support System on your fleet?
Why is your fleet less or not equipped with Lane Support System? (multiple answers possible; filter: only respondents with “<50%”)

only a few
(1<25%)
15%

some
(25<50%)
5%

(50<100%) i ——
all vehicles

(100%)

2% none (0%)

7%

the system was
not available for
my fleet

no need/ no
interest

the system was
too expensive

| was unaware of
the system

don't know

IMK

0% 25% 50% 75%

39%

27%

25%

19% ;‘_{‘- %

5%
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3.3 eSafety systems in fleets
3.3.5 Lane Support System

Safe
Ch%lenga

Do you have Lane Support System on your fleet?

>

Why is your fleet less or not equipped with Lane Support System? (multiple answers possible; filter: only respondents with “<50%”)

only a few
(1<25%)
14%

some

(25<50%)
1%

the majority

(50<100%) PE————

1% (

all vehicles

(100%)

1%

none (0%)
81%

no answer
2%

the system was
not available for
my fleet

no need/ no
interest

the system was
too expensive

| was unaware of
the system

don't know

IMK

0% 25% 50% 75%

55%
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3.3 eSafety systems in fleets
3.3.5 Lane Support System

Safe
Ch%lenga

Do you have Lane Support System on your fleet?
Why is your fleet less or not equipped with Lane Support System? (multiple answers possible; filter: only respondents with “<50%”)

only a few
(1<25%)
17%

some
(25<50%)
9%

the majority

(50<100%)
4% ;
all vehicles (

(100%)
2%
no answer
3% none (0%)
64%

the system was
not available for
my fleet

the system was
too expensive

no need/ no
interest

| was unaware of
the system

don't know

IMK

0% 25% 50% 75%

41%

25%

22%

21%

2%
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3.3 eSafety systems in fleets

3.3.5 Lane Support System

Safe
Gh%lenga

Do you have Lane Support System on your fleet?

Why is your fleet less or not equipped with Lane Support System? (multiple answers possible; filter: only respondents with “<50%”)

only a few
(1<25%)
25%

some

(25<50%)
10%
the majority
(50<100%)

6%

all vehicles
(100%)
1%
no answer
2%

55%

none (0%)

0%

50% 75%

the system was
not available for
my fleet

the system was
too expensive

no need/ no
interest

| was unaware of
8%
the system

don't know M 2%

IMK
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38%

33%
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3.3 eSafety systems in fleets
3.3.5 Lane Support System
|
|

Do you have Lane Support System on your fleet?
Why is your fleet less or not equipped with Lane Support System? (multiple answers possible; filter: only respondents with “<50%”)

0% 25% 50% 75%

only a few
(1<25%) no need/ no 39%
15% interest 0

some .
(25<50%) the system was
7% not available for - 28%
the majority my fleet |
(50<100%)
7% | was unaware of 2904
all vehicles / the system
(100%) i
2%
0 Oo answer none (0%) the system was 199 -
1% 68% too expensive ° =t
0

don't know 6%

IMK Tes |
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3.3 eSafety systems in fleets
3.3.5 Lane Support System
]

Do you have Lane Support System on your fleet?
Why is your fleet less or not equipped with Lane Support System? (multiple answers possible; filter: only respondents with “<50%”)

some only a few
(25<50%) (1<25%)
12% 14%
the majority
(50<100%)
15%
all vehicles
(100%)
8%
none (0%)
no answer 48%
3%

the system was
not available for
my fleet

the system was
too expensive

no need/ no
interest

| was unaware of
the system

don't know

IMK

0% 25% 50% 75%

37%

32%

23%

17% =

9%

s

INSTITUT FUUR ANGEWANDTE MARKETING- UND KOMMUNIKATIONSFORSCHUNG GMBH



L esateyCallnge 2010 et anager suvey L w200 L L R
3.3 eSafety systems in fleets
3.3.5 Lane Support System
=
s
[ —

Do you have Lane Support System on your fleet?
Why is your fleet less or not equipped with Lane Support System? (multiple answers possible; filter: only respondents with “<50%”)

only a few
(1<25%)
11%
some
(25<50%)

12%

the majority
(50<100%)
8%

all vehicles
(100%)
5% none (0%)
no answer 61%

3%

the system was
not available for
my fleet

| was unaware of
the system

the system was
too expensive

no need/ no
interest

don't know

IMK

0% 25% 50% 75%

48%

21%

19%

15% =

5%

n B
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3.3 eSafety systems in fleets
3.3.5 Lane Support System
.
N

Do you have Lane Support System on your fleet?
Why is your fleet less or not equipped with Lane Support System? (multiple answers possible; filter: only respondents with “<50%”)

0% 25%

only a few ' :

(1<25%) | was unaware of

0,

some 12% the system ge
(25<50%) -

2 no need/ no

the majority . 34%

interest

(50<100%)
e \

all vehicles the system was
(100%) not available for 24%
1% my fleet
no answer o T
11% i (@) the system was

68%

. 19%
too expensive

don't know M 2%

IMK

75%
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3.3 eSafety systems in fleets
3.3.5 Lane Support System
N\ 17
AN

Do you have Lane Support System on your fleet?
Why is your fleet less or not equipped with Lane Support System? (multiple answers possible; filter: only respondents with “<50%”)

0% 25% 50% 75%

only a few |
o _
no need/ no
some 9% . 32%
(25<50%) interest

8%
the system was
not available for - 27%
my fleet
the majority |
(50<100%)
16% | was unaware of 26%
the system
all vehicles
(100%) none (0%)
3% 62% the system was - 169
o . 0 =) 0
no answer too expensive NS
2% - N AN

don't know f§ 1%

IMK
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3.3.1 Electronic Stability Control
3.3.2 Advanced Emergency Braking
3.3.3 Blind Spot Monitoring
3.3.4 Speed Alert
3.3.5 Lane Support System
3.3.6 Adaptive Headlights
3.4 Potential meaning and influence of eSafety systems
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3.3 eSafety systems in fleets
3.3.6 Adaptive Headlights

Safe
Gh%lenga

Do you have Adaptive Headlights on your fleet?
Why is your fleet less or not equipped with Adaptive Headlights? (muttiple answers possible; filter: only respondents with “<50%")

0% 25% 50% 75%

some the system was
(25<50%) not available for

15% only a few my fleet
the majority
(50<100%)
11%

(1<25%)

27%
the system was

too expensive

no_ need/ no 290
interest

all vehicles
(100%) J
7%
| was unaware of . 9%
no answer the system
3%

none (0%)
38%

don't know 4%

B

IMK
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3.3 eSafety systems in fleets
3.3.6 Adaptive Headlights
I
I

Do you have Adaptive Headlights on your fleet?
Why is your fleet less or not equipped with Adaptive Headlights? (muttiple answers possible; filter: only respondents with “<50%")

some
(25<50%) only a few
14% (1<25%)

17%

the majority
(50<100%)
12%

the system was
not available for
my fleet

the system was
too expensive

no need/ no

all vehicles interest

(100%)
11%

| was unaware of

the system

no answer none (0%) o
3% 43%

don't know

IMK

0%

25%

50% 75%

18%

16%

2%

38%

37%
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3.3 eSafety systems in fleets
3.3.6 Adaptive Headlights

Safe
Gh%lenga

Do you have Adaptive Headlights on your fleet?

Why is your fleet less or not equipped with Adaptive Headlights? (muttiple answers possible; filter: only respondents with “<50%")

0% 25% 50%

only a few the system was
(1<25%) too expensive

some 36% i
0,
(25<50%) the system was
13% .
not available for
the majority my fleet
(50<100%) J
3% N no need/ no
all vehicles V et - 20%
(100%)
4% y
no answer | was unaware of
8%
1% the system

none (0%)
43% don't know

6%

-

IMK

75%
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3.3 eSafety systems in fleets

3.3.6 Adaptive Headlights

Safe
Gh%lenga

Do you have Adaptive Headlights on your fleet?

>

Why is your fleet less or not equipped with Adaptive Headlights? (muttiple answers possible; filter: only respondents with “<50%")

some
(25<50%)
16%

the majority
(50<100%)
3%
all vehicles
(100%)
2%
no answer
2%

-(

none (0%)
39%

only a few

the system was
not available for

my fleet
(1<25%)

39% the system was

too expensive

no need/ no
interest

| was unaware of
the system

don't know

IMK

0%

25% 50%

B
B~

75%
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3.3 eSafety systems in fleets

3.3.6 Adaptive Headlights

Safe
Gh%lenga

Do you have Adaptive Headlights on your fleet?
Why is your fleet less or not equipped with Adaptive Headlights? (muttiple answers possible; filter: only respondents with “<50%")

only a few
some (1<25%)
(25<50%) 25%

12%

the majority
(50<100%)
10%

all vehicles
(100%)
5%

no answer

2%
none (0%)

46%

0%

25%

50% 75%

the system was
too expensive

the system was
not available for
my fleet

no need/ no
interest

| was unaware of
the system

don't know 4%

p

IMK

39%

17%

40%
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3.3 eSafety systems in fleets
3.3.6 Adaptive Headlights

Safe
Gh%lenga

Do you have Adaptive Headlights on your fleet?
Why is your fleet less or not equipped with Adaptive Headlights? (muttiple answers possible; filter: only respondents with “<50%")

0% 25% 50% 75%
some
(25<50%) the system was 54%
19% too expensive 0

the system was
not available for

the majority only a Iew my fleet
(50<100%) (=28) .
13% 35%

no_ need/ no 21%
interest
all vehicles

| was unaware of
3%
the system
no answer

(100%)
3%

7%

none (0%)
22% don't know

2%

—
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| eSafetyChallenge 2010 — Fleet Manager Suvey | Jwe200 | . . | oY tonge
3.3 eSafety systems in fleets
3.3.6 Adaptive Headlights
|
|

Do you have Adaptive Headlights on your fleet?
Why is your fleet less or not equipped with Adaptive Headlights? (muttiple answers possible; filter: only respondents with “<50%")

only a few
some (1<25%)
(25<50%) 19%

13%
the majority
(50<100%)

7%

all vehicles
s V
5%
no answer
2%
none (0%)
55%

IMK

no need/ no
interest

the system was
not available for
my fleet

the system was
too expensive

| was unaware of
the system

don't know

0% 25%

50% 75%

24%

13%

2%

37%

35%
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L esateyCallnge 2010 et anager suvey L w200 L L R
3.3 eSafety systems in fleets
3.3.6 Adaptive Headlights
]

Do you have Adaptive Headlights on your fleet?
Why is your fleet less or not equipped with Adaptive Headlights? (muttiple answers possible; filter: only respondents with “<50%")

some
(25<50%)
19%

the majority
(50<100%)
17%

only a few
(1<25%)
24%

all vehicles
(100%)
13%
no answer
204 none (0%)
25%

the system was
not available for
my fleet

the system was
too expensive

no need/ no
interest

| was unaware of
the system

don't know

IMK

0% 25% 50% 75%

52%

F3%
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L esateyCallnge 2010 et anager suvey L w200 L L R
3.3 eSafety systems in fleets
3.3.6 Adaptive Headlights
—
s
[ —

Do you have Adaptive Headlights on your fleet?
Why is your fleet less or not equipped with Adaptive Headlights? (muttiple answers possible; filter: only respondents with “<50%")

some
(25<50%)
13%

only a few
(1<25%)
the majority 24%
(50<100%)

16%

all vehicles
(100%)
10%

no answer
3% none (0%)

34%

the system was
not available for
my fleet

the system was
too expensive

no need/ no
interest

| was unaware of
the system

don't know

IMK

0% 25% 50% 75%

38%

29%

18%

12%

6%
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L esateyCallnge 2010 et anager suvey L w200 L L R
3.3 eSafety systems in fleets
3.3.6 Adaptive Headlights
.
N

Do you have Adaptive Headlights on your fleet?
Why is your fleet less or not equipped with Adaptive Headlights? (muttiple answers possible; filter: only respondents with “<50%")

some only a few
25<50%
( 5165(’12 ) (1<25%)

25%

the majority
(50<100%)
19%
all vehicles none (0%)
(100%) 31%
3%  NO answer

6%

the system was
not available for
my fleet

no need/ no
interest

the system was
too expensive

| was unaware of
the system

don't know

IMK

0% 25%

50% 75%

28%

I4%

40%

36%
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L esateyCallnge 2010 et anager suvey L w200 L L R
3.3 eSafety systems in fleets
3.3.6 Adaptive Headlights
N\ 17
AN

Do you have Adaptive Headlights on your fleet?
Why is your fleet less or not equipped with Adaptive Headlights? (muttiple answers possible; filter: only respondents with “<50%")

0% 25% 50% 75%
Somi the system was
(25<~30 ) only a (f)eW not available for 34%
13% (1<25%) my fleet
20% |
h
the system was 30%
too expensive
the majority
(50<100%)
0,
15% no need/ no 29%
interest
all vehicles i
(18((;%) | was unaware of 1%
o the system ’
no answer none (0%)

2% 41%

don't know 3%
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Safe
Gh%lenge
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2.

Background and methodological design
Management Summary

Results
3.1 Statistical overview
3.2 Fleet policy and purchase of new vehicles
3.3 eSafety systems in fleets
3.3.1 Electronic Stability Control
3.3.2 Advanced Emergency Braking
3.3.3 Blind Spot Monitoring
3.3.4 Speed Alert
3.3.5 Lane Support System
3.3.6 Adaptive Headlights
3.4 Potential meaning and influence of eSafety systems

3.5 Preferences in information and communication
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3. Results
3.4 Potential meaning and influence of eSafety systems

fe
Gh%lenge

Please rate the potential influence of safety and assistance systems on the total costs of ownership!

(Please rate with marks from 1 to 6: The "1" means "very high", the "6" means "very low". With the marks between you can define your vote!)

Top-B
Y 2% JLs4 o% B 2k

very high 1 -

3_
5
o o P (20% ) @ @ (o5%) @ @ (11.0%) (12.0%)
(mark 5+6) 8,4% 8,3% 14,9%
very low 6 -

an- --——-

2 [S) HEE s

I
1
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Challenge

3. Results
3.4 Potential meaning and influence of eSafety systems

Do you believe that safety and assistance systems could decrease the number of the most frequently types of accidents on

your fleet? (Please rate with marks from 1 to 6: The "1" means “strongly agree", the "6" means “strongly disagree". With the marks between you can define your vote!)

Top-Boxes
mark 1+2) P> (62.0% 29,1%) (45,8% 46,7% 42,6%) (381%) (44,9%

strongly agree 1 -

2,17
2,60 2,65 2,66 2,66 273
1 ’ 1 5 2,78 2 88 2 92
) ) 2,97 2,98
3 o
4 -
5
o B (o3 Gaow) Qo) (ode) (o (200 (o) Gaoi) (1200 Gz (i
(mark 5+6) 9,4% 12,8%
strongly disagree 6 - . . . . . . . .

— Illlmz/‘- HEN - paa -
—h %IL“\! I o s —
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Content
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1.
2.

Background and methodological design
Management Summary

Results
3.1 Statistical overview
3.2 Fleet policy and purchase of new vehicles
3.3 eSafety systems in fleets
3.3.1 Electronic Stability Control
3.3.2 Advanced Emergency Braking
3.3.3 Blind Spot Monitoring
3.3.4 Speed Alert
3.3.5 Lane Support System
3.3.6 Adaptive Headlights
3.4 Potential meaning and influence of eSafety systems

3.5 Preferences in information and communication

IMK

109

INSTITUT FUUR ANGEWANDTE MARKETING- UND KOMMUNIKATIONSFORSCHUNG GMBH



Challenge

3. Results
3.5 Preferences in information and communication

Where do you inform yourself to prepare your decision for purchasing or leasing new vehicles on your fleet?

(multiple answers possible)

0% 25% 50% 75% 100%

car dealer on site 56%
networks in internet
manufacturer

colleagues/ other fleet managers
leasing company

print media/ magazines
organisation/ association

| do not inform myself

others

don't know

IMK

INSTITUT FUUR ANGEWANDTE MARKETING- UND KOMMUNIKATIONSFORSCHUNG GMBH




Challenge

3. Results
3.5 Preferences in information and communication

Where do you inform yourself to prepare your decision for purchasing or leasing new vehicles on your fleet?

(multiple answers possible)

0% 25% 50% 75% 100%

car dealer on site 70%
networks in internet
manufacturer

colleagues/ other fleet managers
leasing company

print media/ magazines
organisation/ association

| do not inform myself

others

don't know
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Challenge

3. Results
3.5 Preferences in information and communication

Where do you inform yourself to prepare your decision for purchasing or leasing new vehicles on your fleet?

(multiple answers possible)

0% 25% 50% 75% 100%

manufacturer 55%
leasing company
car dealer on site

colleagues/ other fleet managers

networks in internet

print media/ magazines
organisation/ association
| do not inform myself

others

don't know
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3. Results
3.5 Preferences in information and communication

Safe
Gh%lenge

Where do you inform yourself to prepare your decision for purchasing or leasing new vehicles on your fleet?

(multiple answers possible)

0% 25% 50% 75% 100%

car dealer on site 88%
networks in internet

colleagues/ other fleet managers
print media/ magazines

leasing company

manufacturer

organisation/ association

| do not inform myself

others
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Challenge

3. Results
3.5 Preferences in information and communication

Where do you inform yourself to prepare your decision for purchasing or leasing new vehicles on your fleet?

(multiple answers possible)

0% 25% 50% 75% 100%

car dealer on site 46%
manufacturer

leasing company

networks in internet

colleagues/ other fleet managers
print media/ magazines
organisation/ association

| do not inform myself

others

don't know
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Challenge

3. Results
3.5 Preferences in information and communication

Where do you inform yourself to prepare your decision for purchasing or leasing new vehicles on your fleet?

(multiple answers possible)

0% 25% 50% 75% 100%

car dealer on site 61%

manufacturer 60%
networks in internet

leasing company

colleagues/ other fleet managers
print media/ magazines
organisation/ association

| do not inform myself

others

don't know

iMK 115

INSTITUT FUUR ANGEWANDTE MARKETING- UND KOMMUNIKATIONSFORSCHUNG GMBH




Challenge

3. Results
3.5 Preferences in information and communication

Where do you inform yourself to prepare your decision for purchasing or leasing new vehicles on your fleet?

(multiple answers possible)

0% 25% 50% 75% 100%

car dealer on site 43%
networks in internet 40%
manufacturer 39%

leasing company

colleagues/ other fleet managers

print media/ magazines

organisation/ association

| do not inform myself

others

don't know
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Challenge

3. Results
3.5 Preferences in information and communication

Where do you inform yourself to prepare your decision for purchasing or leasing new vehicles on your fleet?

(multiple answers possible)

0% 25% 50% 75% 100%

car dealer on site 57%
networks in internet

colleagues/ other fleet managers
leasing company

manufacturer

print media/ magazines
organisation/ association

| do not inform myself

others

don't know
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Challenge

3. Results
3.5 Preferences in information and communication

Where do you inform yourself to prepare your decision for purchasing or leasing new vehicles on your fleet?

(multiple answers possible)

0% 25% 50% 75% 100%

car dealer on site 50%
leasing company

manufacturer

colleagues/ other fleet managers
networks in internet

print media/ magazines
organisation/ association

| do not inform myself

others

don't know

IMK
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Challenge

3. Results
3.5 Preferences in information and communication

I
| . | _ _ H
Where do you inform yourself to prepare your decision for purchasing or leasing new vehicles on your fleet?

(multiple answers possible)

0% 25% 50% 75% 100%

car dealer on site 58%
manufacturer

colleagues/ other fleet managers
leasing company

networks in internet

print media/ magazines
organisation/ association

| do not inform myself

others

don't know
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Challenge

3. Results
3.5 Preferences in information and communication

N/
VY

Where do you inform yourself to prepare your decision for purchasing or leasing new vehicles on your fleet?

(multiple answers possible)

0% 25% 50% 75% 100%

manufacturer 41%
colleagues/ other fleet managers 38%

leasing company

networks in internet

car dealer on site

organisation/ association

print media/ magazines

| do not inform myself

others

don't know
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Contact
Your contact person

Safe
Ch%lenge

Your contact to IMK

IMK Institut fir angewandte Marketing-
und Kommunikationsforschung GmbH

Mainzerhofplatz 14
99084 Erfurt
Germany

Phone +49361/66390- 0
Fax  +49361/6 63 90- 14

www.i-m-k.de
info@i-m-k.de

Your contact person at IMK

Jurgen Leu g
Research Management Consultant

Phone +49 361 /6 63 90-270
Fax  +49361/66390- 14
Mobile +49 177 /6 58 38 94

juergen.leu@i-m-k.de

Automotive Research
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