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3. Results

8 | Where do you inform yourself when buying a new car? (unaided request, multiple choice possible)
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Car dealers on site 44% 48% 63% 42% 52% 55% 19%

Internet 31% 21% 30% 25% 13% 18% 46%

Family & friends 18% 24% 26% 17% 21% 11% 33%

Print media 18% 16% 16% 13% 20% 24% 14%

Television 10% 7% 3% 9% 12% 11% 8%

Automobile clubs & other 
organisations 6% 6% 8% 14% 3% 3% 2%

I do not inform myself 
before 4% 4% 6% 4% 3% 5% 4%

Other 1% 1% 1% 1% 1% 1% 2%

Dk/ na 5% 8% 5% 3% 3% 6% 16%
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3.2 Information and purchasing decision
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